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aculty of Media Studies and Humanities
(FMeH) aims at imparting quality education in
order to cater to the increasing demands of the
industry. At FMeH, we take up challenges that come
with the existing as well as emerging corporate
environments. The core strength of FMeH lies in the
harmony among all its stakeholders: Students, Faculty,
Staff and Management and its emphasis on not
limiting teaching to class rooms.
It is our firm faith that value based learning can
transform a student into an efficient professional and a
responsible citizen. It is in this backdrop that we strive
to help our students claim their rightful place in the
world that is fast turning into a global village.

Teaching Methodology Adopted By FMeH

Classroom lectures by faculty

News, Content, Media Analysis classes

Practical classes in studio by faculty

Lab work by students

Independent media tracking work by students
guided by faculty

Self-initiated and directed study by students

Assignments, Class tests and Presentation by
students

Practical training in Radio Jockeying facilitated by
Radio Manav Rachna

TV documentary, News bulletin by students
under faculty guidance & industry experts

Research: Surveys, Case Method Projects

Hands on training during summer vacations
through short term courses and workshops.

Practical exposure by visits to various TV
Channels and newspapers.

Encouraging and nurturing creativity of the
students by providing opportunities in in-house
publications and in special compendiums.

Placement Assistance
In addition to placement services provided by the
Corporate Resource Centre (CRC) at the university
level, FMeH provides training & placement
opportunities to all its students right from the
beginning. No wonder even 1st year students have got
work-opportunities in national and multinational
organizations such as ABP News, NDTV, T-Series, Zee
TV, Hindustan Times (Merrut), APN Live, TV 18, IBN
7, McCann World Wide, Apco World wide, India
News, India TV, M24 news, Adrift Communications,
Madison PR, Franchise India Limited, Lexicon PR,
Tribune (Chandigarh), Perfect 10 Advertising, Delhi
Press, Haryana News, Soul Curry.

EDITORIAL TEAM
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Dean-FMeH & Director - RMR
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Dy. Director - RMR
Cover Story
Sakshi Garg
MA- JMC, II Semester

STUDENT CONTRIBUTORS
Infrastructure Facilities

To create trained professionals as per industry
Yateen Kumar
requirements, FMeH has state of the art facilities.
Vijay Shanker

A Television Studio with Multi Camera Setup to
Pooja Gupta
facilitate news bulletin recording

A full-fledged PCR with recording and mixing
DESIGN AND LAYOUT
Ms. Sarita Nassa, Manager - Radio
console

A lab with 30 IBM Computers equipped with
Designing and Publishing Software

A dedicated Faculty along with a cameraperson
and editor to facilitate TV production

LCD overhead projector and Wi-Fi/LAN
connectivity in each classroom
Extra Curricular Activities
Apart from academics, emphasis is laid to provide
and involve students in interactive activities by way
of guest lectures, institutional social activities and
competitive activities.
Courses Offered
BA Journalism and Mass Communication
MA Journalism and Mass Communication
PG Diploma in Advertising & Public Relation
Ph.D Media Studies MRIIRS
B.A. Hons. English
M.A. English
Ph.D English

Career in Digital Media

You can be one of following

CONTENT
WRITER

WEB
ANALYST

Digital Media is one platform that
works on quality content and it is
a very important job profile for
social media team

GRAPHIC
DESIGNER

Graphic Designers have to design a
visually appealing creative, which
carries the message of the brand
across to the audiences

Through web analytics, you get to
interact with your users and get to
have a deeper understanding of
what works for them

DIGITAL
ANIMATOR

Animators create animations
for advertising and entertainment
purposes

Photographer gets paid to travel
all over the world, taking and
selling photographs of
people, places and nature

PHOTOGRAPHER

SOCIAL MEDIA
ANALYST

Social Media analysts are able to
understand what kind of content
their audiences consume and identify
the reasons for the same
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In the News

#CWC_19
World Cup fever is back
Cricket World Cup is one of the
most prestigious and widely
enjoyed cricketing tournaments
followed all over the world. This
tournament is the grandest where
in teams from all over the world
compete with each other for
claiming the title of being the best
in the world in 50 overs matches.
The 2019 ICC Cricket World Cup is
the 12th edition of the Cup,
contested by national teams
through the International Cricket
Council (ICC). It is being hosted by
England and Wales from 30 May to
14 July 2019.
One feature of this event is that
unlike 2015 which hosted 15 teams,
this year the number of teams has
reduced to 10. The hosts, England
and 7 other teams in ICC
International rankings, gained

direct qualifications in this match
series. The top 10 teams which are
participating in this World Cup are
India, England, Bangladesh, Australia,
Afghanistan, New Zealand, Pakistan,
South Africa, Sri Lanka and West-

Indies. The teams will be
contesting with each other in the
league matches to reach till semifinals. Everyone is eagerly waiting
for these matches and planning for
support their respective teams.
This tournament is a real exposure
for players as well as viewers to
understand the game and analyze
it. Even teams which come back
mid way and are not able to make
to the top, return with rejuvenative
energy and with a desire and
motivation to conquer the next
cricket world cup.
The world's finest batsmen battle it
out to be named top run scorer and
the best bowler or the man of the
match. It is a tournament blessed
with some of the most powerful
hitters the sport has ever
produced.

The ‘Fab Four’ of
India’s Virat Kohli,
Austrlia’s Steve Smith,
England’s Joe Root and
New Zealand’s Kane Williamson
are widely regarded as the
best batsmen on the planet
across all formats of the game.

It is not easy they will face stiff competition from the game's best limited overs hitters.
This year World Cup is really an extraordinary tournament as it will bring amazing prize amount to the one winning it,
which is around USD 4 Million, the highest amount won by any team in any World Cup till date. The runner up will claim
the prize money of USD 2 Million which is also a good amount even after losing the cup. This year the prize money is a
good incentive and motivation for players and teams to work harder.
It will be the first time in this World Cup since 1983 that the Zimbabwe team will not be representing themselves in the
World Cup. It is also the first time when Ireland will not represent itself in the World Cup since 2007.
FMeH
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ICC Cricket World Cup Fever

As is evident, Australia
moved closer to World
Cup semifinals after
David Warner inspired
the defending champions
to a comfortable 48 run
win over a combative
Bangladesh, held on 20
June 2019 with his second
century of the
tournament.

There is one thing one can say about the World cup that one cannot compare it with other sporting events, and that is the
amount of passion put in towards the game, the emotion, and the joy. “The World Cup brings together not just 11 players
from one nation as a team, not just a country in support to their side, not just 32 nations, not just hundreds of thousands of
fans in stadiums across England but an event which gives joy, thrill, competition and exposure for excellence in the game.
It truly also brings together the world.”
FMeH
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EVENTS
Launch of Weekly Newsletter “The News of the Week”
After the successful publication of two issues of “FMeH
Echoes”, a Digital Quarterly magazine of the faculty, a
new activity has been successfully taken up by FMeH by
way of publication of a weekly Newsletter by students.
The newsletter contains topical issues of the week in the
media, written, edited and designed in the form of a
tabloid and pasted on the notice board of the
department.
It is a student's endeavor done under the guidance of a
faculty members of Media Studies every week. Every
issue has a new editorial team, semester wise, and a new
faculty supervises/guides by rotation.
The objective of bringing out this newsletter is to create
alertness amongst the students regarding the topical
issues and also to enhance their writing and creative
abilities.

Save Water - A Street Play
With an objective to make people aware of the importance of water and how we, as responsible human beings, can
conserve it for future generations, the students staged a Street Play on the relevant topic 'Save Water' on 18th April 2019.
The enlightening street play was performed at various locations in the MR campus. It was performed outside T-Block,
near B Block and F Block where students and members of MR family gathered to witness it. The students through their
enactment also suggested various ways to conserve water. The enthusiasm and acting skills of the students made a deep
impact on the audience.

FMeH
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#myvotemypower
ELECTION AWARENESS CAMPAIGN
In view of the 17th Lok Sabha Elections, Faculty of Media Studies and Humanities took the initiative of organizing a
campaign to create awareness regarding the power of each and every vote. Various events were organized over a period
of time to sensitize the Manav Rachna fraternity, Faridabad community and the rural population of Faridabad regarding
the process of casting the vote. Prior to the formal launching of the campaign, an interaction with Ms. Belina, City
Magistrate & Election Officer Faridabad, was arranged at Manav Rachna campus on 25th April, 2019. Ms. Belina
appreciated the efforts of the campaign “My Vote My Power” and was happy that the message is being disseminated far
and wide by the students of Manav Rachna.
Students visited various villages of Faridabad to inspire people to vote and spread awareness regarding the elections. In
every village the students presented Nukkad Nataks to highlighting the voting rights of citizens and why it is imperative
to vote. The students also went from door to door, explaining to the rural folks about VVPAT, NOTA and EVM Machines.
Taking forward the campaign, the students also performed the “Nukkad Natak” titled “Mera Vote Mere liye” at the Huda
Convention Centre, Sec-12, Faridabad, before full audience and dignitaries from Election Commission of India. On 29th, a
special issue of the “News of the Week”, a weekly paper brought out by the students of FMeH, was also put up on the
Notice Board and released Three videos creating awareness regarding elections were put up on the social media and were
displayed till 10th May, 2019. Overall, the extensive campaign “My Vote My Power” was extremely successful and
appreciated by one and all.

Student Interviewing a villager about Elections

Nukkad Natak presented by Students
Nukkad Natak on Elections
https://youtu.be/T8ko-xOhtVI
Awareness seminar by City Magistrate Ms. Belina
https://youtu.be/o89y5ffbfzc
Awareness on casting vote
https://youtu.be/GlrmNhNi5DQ
Awareness on Election Process & VVPAT
https://youtu.be/HknW5CGEnYg
Awareness drive conducted at Ankhir Village
https://youtu.be/BNDXw8GKEyk
Awareness on Election Process
https://youtu.be/XWAOrz334rw

Snapshot of the weekly Newletter
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Farewell

Party
2K19

A farewell party was organized for all the students of 2019 pass out batches of FMeH. The students of final year were
welcomed by the juniors and entertained by performing various programs that included songs, dances and skits. A
fashion show was also staged. The students were given mementos along with titles by Dean, FMeH, Dr. Neemo Dhar,
who blessed the students for their bright future. Dr. Dhar also urged the students to maintain a continuous contact
with their Alma Mater in future.
Sahil Bhatia was awarded the title of Mr. JMC while Himani Bhatia was awarded the title of Miss JMC. Nikhil Chandra
Pathak was declared Mr. English while Khushboo Lahary was declared Miss English. Kishan Chauhan from
Department of Journalism and Mass Communication and Kunal from Department of English were awarded the titles
of The Best Dressed. The program was enjoyed by each and every participant. The pass out batch students were full of
nostalgia for the wonderful years they had spent at FMeH, MRIIRS.
FMeH
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Workshop and exhibitions
Workshop on Fact-checking Fake News
Fake news is the biggest challenge and menace plaguing the
society and the polity of the country. Therefore, it is very
important to make people aware, understand and check this
menace. With this aim and objective, the Department of
Journalism and Mass Communication, FMeH organized a
workshop on “fact checking fake news” on April 19, 2019. The
workshop was conducted by Dr. Archana Kumari, Assistant
Professor, Central University of Jammu and a Google certified
trainer.
Valuable tips on recognizing fake news were shared with journalism students in this day-long workshop. Second and
fourth-semester students of journalism attended the workshop. The participants were informed about digital security,
Google, and YouTube data checker mechanism to check fake news.
Addressing the gathering, Dr. Neemo Dhar, Dean FMeH said, “Fake news is the greatest menace of present times. As
students of Journalism, we all have to understand the mechanism of busting such fake news. Such news is rampant on
social media platforms like Twitter, Facebook, WhatsApp etc. and we all have to contain it by fact checking before
reporting.”
Google trainer, Dr. Archana Kumari said,” In the age of information explosion, the war of propaganda is being fought on
social media and in such a situation it is very dangerous to ignore false news and report without verification.”

Exhibition cum Tryst with English Poets
“An Exhibition cum Tryst with English Poets” was
organized on 30th April 2019. This was a unique
initiative by the students of literature to present the
distinctive literary features of the major English poets
through presentations and enactment of their poems.
The participants
tried to recreate
British poets'
literary genius
by reciting their
poems. Through
this experiential
learning, the
participants
were able to
comprehend
and appreciate the creative genius of the English poets
particularly belonging to the Romantic Age.
There were eight teams who prepared their exhibits
related to the poets. They emulated British Poets and
recited their famous poems like 'She Walks in Beauty',
'Ode to A Nightingale', 'Kubla Khan', 'One Day I Wrote

Her Name', 'Sun Rising', 'Ode to West Wind', and 'Ode
to Intimation of Immortality”.

Environmental Poster & Model Exhibition
“Environmental Poster & Model Exhibition” was
organized on 5th April, 2019. The exhibition was held
with an aim to make students understand and apply
theoretical
knowledge in a
practical mode.
The posters and
models were
prepared by the
students of B.A
(Hons) English
2nd semester.
The students
displayed their
work and explained about their project to the judges and
visitors.
Three prizes were declared. First prize was bagged by
Radhika & Niyati Kapoor , while the second and third
prizes were won by Aman and Maninder respectively.
FMeH
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GUEST LECTURES
Guest Lecture on Gandhian Ideology

A guest lecture on “Gandhian Ideologies” was
delivered by Shri Alagan Annamalai, Director,
National Gandhi Museum, New Delhi.
Shri Alagan Annamalai emphasized that the success
mantra of life is Truth and Non- Violence. The valuebased leadership espoused by him in public life
constitutes a perfect module to be emulated in all
spheres of our activities. The talk focused on Mahatma
Gandhi's legacy in promoting interfaith dialogues. The
lecture was a refreshing assignation with the Gandhian
literature for the curious and enthusiastic students of
both B.A (Hons) and M.A English.

FMeH
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Importance of Translation Studies

Dr. Harish Narang, former Professor and Chair, Centre
for English Studies, JNU, delivered a lecture on a very
relevant topic “Importance of Translation Studies.”
During the interesting and interactive lecture on
“Importance of Translation Studies”, Prof. Narang
explained to the students that translation of books bring
various cultures together and translated books act as a
bridge between various cultures and regions. India is a
vast country where there are more than 22 major
languages and every region has its own culture. There is
a vast scope for translation work in India and
translating books can be a great career option. Professor
Narang also gave tips to the students for enhancing
their skills of translation.
The students were inquisitive and raised many queries
which were answered by Dr. Harish Narang in a very
pleasant and interesting manner.

Speaks
Bhanupriya - pursuing Masters in English
(B.A.-Hons. English, 2015-18 batch)
The three years of Manav
Rachna has been
phenomenal and has left a
great imprint on my mind. I
still cherish my classes when
the teachers used to teach me
drama, poetry, criticism and
other genres. In fact, I joined
Manav Rachna focused on
my sports activities as a
shooter. Studies didn't hold much importance in my
scheme of things. But the continuous encouragement of
teachers and the quality lectures delivered by them
made me an ardent literature lover. Now I am focused
on my career. The lessons that I learnt, the values that I
got in Manav Rachna, will remain with me forever.

Abhishek Thomas - Reporter - NDTV
BJMC (Batch- 2013-16)
It was a great time, spent in
MRIIRS. No doubt, the
college has very wonderful
faculty and they are very
cooperative. The three years
spent here were splendid
and helped me to excel
professionally as well as
personally. Apart from
academic, department offers
various opportunities to enjoy our college days like
Community activities, group assignments/tasks, mock
interviews and skills development class etc. These
activities helped me personally to groom myself in 360
degrees of life expectations. I am proud to be a
'Manavite'.

Mrinalini Sus - MA-JMC (Batch- 2015-17)
Account Executive- AdGlobal 360
Studying at Manav Rachna
has made it possible for me
to pursue the career I
wanted. Not only the
subjects I studied were
really valuable but with
Mass communication course
I picked up different skills
along the way. My studies
gave me the confidence and
competence to work in my field.

Divya Arora - Associate Teacher
(M.A. English, 2016-18 batch)
The transition from Delhi
University to MRIIRS was a
sweet one. I did my
graduation from Delhi
University and was a bit
apprehensive to get
enrolled in a private one.
But all my fear disappeared
as soon as I entered the
premises. The environment
was so positive and teachers were very supportive.
The complicated literature lessons became easy and I
could focus on my studies and had a clear vision of
my upcoming career. Thank you Manav Rachna and
all my dear teachers for helping me become what I
am today.

Medhavi Ahuja - pursuing Masters in English
(B.A. Hons. English, 2015-18 batch)
MRIIRS was my first tryst
with higher education and I
still nurture the fond
memories. The beautiful
positive surroundings, the
effective class lectures- all
had a great positive impact
on my mind. The fun, the
grudges, the hard work and
constructive competitions- all
had been part of the wonderful college days and helped
me in my growing process. Now I am more mature to
take challenges of life, better equipped and skilled to go
for a professional career. Thank you Manav Rachna for
your incentive and support!

Chetna Virmani - TGT Teacher
(M.A. English, 2016-18 batch)
For my emotional, mental
and career growth, I would
like to thank Manav Rachna
heartily. The flight of my
dreams got a sound footings
and I learnt a lot about my
subject and also about other
practical aspects of life. It
was heartening to get such
helpful teachers and such a
humane and congenial environment. I wish Manav
Rachna all the best and hope it goes on imparting
wisdom and shaping young minds the way it has been
doing since its inception.
FMeH
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CLAN

Activities

“Aaj Ki Taaza Khabar”

To hone the skills of journalism students in broadcasting, a clan
activity titled “Aaj Ki Taaza Khabar” was organized on March
13, 2019, by the Department of Journalism & Mass
Communication, FMeH in the TV studio, F block of the
University campus. The aim was to promote and encourage
holistic development of the students.
In this exercise, students were asked to face the camera and
read the news of the day. Students of the first year, second year
and masters participated very enthusiastically. Students took turns and read the news with great confidence and articulated
the nuances of news well during their reading.
This exercise helped some of the students in overcoming their fear of facing camera.
First prize went to first-year student Etisha Mittal (Forest Rhino). Second prize was bagged by Chhavi Sharma, a student of
masters (Air Falcon) and third prize was received by Aakanksha Doundiyal of the second year (Water Sark). Efforts of
Pankaj and Rishabh, second year and Kavya of the first year were also appreciated by the judges.

Cue Card Competition
Cue Card Competition was organized as part of the clan
activity on 10th April, 2019. The students picked a cue card
from the audience and then spoke about the famous writer or
character who was depicted on the cue card, highlighting the
famous writer's contribution to the world of English Literature.
The students were well versed with the works and writing
styles of the different literary writers and were able to enthral
the judges with their knowledge. First prize was bagged by
Lisha Chopra ( Water Sharks), while Aman Kakkar (Air Falcon) was awarded second prize.

Extempore
As a part of the clan activity extempore was organized in the
Department of Journalism & Mass Communication on March
6, 2019. Students were asked to speak on various subjects given
on the spot. The students participated with enthusiasm and
gusto. The topics were as varied as 'toothpaste' 'Mirror' to
army and politics etc. A perfect synergy of creativity
imagination and knowledge was depicted during the
competition. The students used anecdotes from their day to
day life and from the politics to impress the judges. The event ended with appreciation and prize distribution ceremony.

FMeH
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Monologue & Mono-Act
Competition
Monologue and Mono - Act Competition was organized as part
of the clan activity on 03 April, 2019. The students performed
monologues from the texts like Duchess of Malfi (1614), Romeo and
Juliet (1597), Train to Pakistan (1956), Hamlet (1599), The
Provisioned Land, Rhinoceros (1959), Waiting for Godot (1962),
Beautiful Day (1970s) etc. Some students also performed mono
acts on original scripts on themes like the problems faced by the
divorced women, difficulties faced by police men in doing their
jobs, and on martyred soldiers who have laid their lives to serve our nation. The acting skills of the students were very
impressive, and the selection of themes was relevant to the contemporary society.
The First Prize was bagged by Pooja Aggarwal (Water Sharks); the Second Prize was given to Manmeet (Air Falcon) while
Deepti Solanki (Forest Rhino) and Sakshi Garg (Water Sharks) stood third.

Pen Wielders Can Bat Too
The Department of Journalism & Mass Communication believes and aims at a holistic growth of students wherein there
should be a poignant synergy of knowledge and recreation. Taking full advantage of weather conditions and keeping up
with students' enthusiasm, Mr. Manoj Rout, HOD, Media Studies, took up the initiative of organizing a cricket match as a
part of clan activity amongest the students of Journalism & Mass Communications on 10th April 2019. It was a twelve overs
a side match. Match coordinator Mr. Gaurav Shukla divided the students of second and fourth semester keeping in mind
the strength of each player. The teams were given names PANTHERS Xl captained by Parth (Forrest Rhino) and TIGERS Xl
captained by Yogesh(Air Falcon). Tigers Xl won the match by 104 runs. Some excellent view of bat and ball was displayed
during the match. The match was very patiently umpired by Asst. Professor Mr. Gaurav Shukla who maintained his cool
throughout the match and did some fine umpiring.
Mukul Upadhyay
(Wild Cats) was
declared Man of
the Match for his
breezy 28 of 9
balls, two runouts, and a
brilliant running
catch. The winners
were handed a
trophy by the HoD
Media Studies
who appreciated
the efforts of all
the players and
encouraged them
to play more
sports.

FMeH
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INTERNSHIP AT REPUTED MEDIA HOUSE
Mansher Singh Sukarchakia, a student of BAJMC (2nd Semester),
successfully completed his internship in 'Outlook India'. He worked in
the digital news team from the 3rd of April till the 3rd of May. It was
indeed a great learning experience for him and his work was much
appreciated by the publishing house. Also, V Jay Shankar and
Samarth Mehta, students of BAJMC (4th Sem.), have bagged
internship at 'Hakuhodo', a global integrated marketing company.
They will work with the creative team of the company from June 3rd to
August 3rd 2019.
RISING CRICKET STAR
Faculty of Media Studies and Humanities organised a cricket match
between the students of journalism on April 10th, 2019. Mukul
Upadhaya, student of BAJMC (2nd Semester), was awarded the Man of
the Match trophy for his splendid performance in the match. He had
scored 28 runs out of 9 balls, and took one brilliant catch. His
performance in the match was acknowledged by faculty and team
members.
ARTICLE PUBLISHED IN HINDUSTAN NEWSPAPER
An article on the 'Reservation system in India' by Akanksha
Dhoundiyal, student of BAJMC (4th Semester), was published in the
Hindustan dated 12 April, 2019. In the article she has appealed to the
newly formed government to change the caste based reservation system
in India for the betterment of students.
RECOGNITION AT INNOSKILL 2019
Priyanka Swaroop, Rahmi Dagar, Jatin and Vikas Atri, students
of BAJMC (2nd semester) won the first prize in the '24 hour film making
competition' at INNOSKILL 2019. This Annual Technical Festival of
Manav Rachna was organised from April 2nd to April 4th, 2019. The
challenge of this competition was to prepare the film on the assigned topic
within 24 hours. The students were extremely happy with this recognition
and thanked their teachers for their guidance and support.

ZENITH, ACE THE EXCELLENCE
Harsh Gaur, student of BAJMC (4th semester) secured the 2nd
position in Personality Enhancement Programme at Zenith, Ace the
Excellence awards held on April 9th, 2019. His overall performance in
the programme was highly appreciated and he has received a certificate
of achievement for the same.
BATTLE OF BANDS
Aryaman Sunsunwal of BAJMC (4th semester) was declared RunnerUp of 'Battle of Bands' event in 'Sentience: The Techno-Cultural Fest' held
from 4th to 7th April 2019 at NIT, Delhi. It was a moment of pride for
Aryaman to be recognised by the National Institute of Technology.
Aryaman ia a professional drummer and is currently heading the Music
Society of Manav Rachna Educational Institutions.

FMeH
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LEADERS OF FASHION

ENVIRONMENTAL
SAVIORS
Niyati Kapoor and Radhika
Ahuja student of B.A. (H)
English semester-II won the
second prize in symposium on
Environment Protection in
Inter-University competition
on 16th April at MRIIRS.

RESEARCH PAPERS PRESENTATION
th

M.A students (4 semester)
Mahek Dudeja and
Alaknanda Sharma
presented their research
papers on “Revolutionizing
the Stereotypical
Portrayal of Women in
Indian Cinema” and
“Demeaning Female Body
: An Analysis of Item
Songs in Cinema” respectively in a National
Conference on The Female Voice: The Gaze in the
Indian Cinematic Imagination held on 4-5 April,
2019 at Department of English, Bharati College,
University of Delhi .

Kanika S Kumar and Sachin
Harsana Student of B.A.
(Hons.) English VI semester
bagged the second position
in the fashion show titled
“TRANSCENDENCE”,
organized by MRCFL on
26 March 2019.They
represented the culture
and ethics of the city HONGKONG (CHINA) .

AWARD FOR FRENCH LANGUAGE LEARNING

Sakshi Garg Student of B.A. (Hons.) English VI
semester got Zenith, Ace the Excellence award for
th
securing Ist position in French Language on 9
April, 2019 at Centre of Foreign Language MRIIRS.
WINNER IN POSTER MAKING COMPETITION

Lisha Chopra student of B.A. (H) English semester-IV
won the first prize (cash prize of Rs. 2000/-) in Poster
Making Competition at “PARIVARTAN 2019”
organized by Sri Aurobindo College, Delhi University
on 15th April.

WINNER IN OPEN MIC
Archana, student of B.A. (H)
English semester-IV won the
first prize in ECOnomads
Open Mic 2.o session,
organized by Economics
Society of Manav Rachna
on April 12th, 2019 at Qblock, MRIIRS.
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Faculty
achievements
Dr. Manisha Rathaur, Associate Professor

Presented paper 'Digital
Media and Public Sphere:
Disruptions in the
Interaction,
Representation, and
Structure of News' at 27th
AMIC Annual Conference
held at Chulalongkorn
University Bangkok
Thailand on 17th -19th
June, 2019.
Ms. Krishna Pandey, Assistant Professor
Participated in the Sneak
Preview of the ongoing
Research Study on
“Portrayal of Women: An
Empirical Study of the
Advertising Content Issues
and Concerns of Policy
Intervention,” sponsored by
Indian Council of Social
Science Research (ICSSR) and conducted by Institute of
Studies in Industrial Development (ISID), New Delhi,
held on May 18, 2019.
Mr. Rahul Joshi, Assistant Professor
Presented a paper titled
'Semantic Analysis of
politicians tweet with special
reference to Punjab
Assembly elections 2017' in
a One Day National
Conference on "Role of
media in strengthening
society and democracy" at
Chandigarh University, 10th April 2019.(ISSN
NUMBER: 9789388361156).
Published a paper titled "Goods and services tax:
Future opportunities and challenges" in IUJ Journal of
Management. (ISSN: 2347 5080) Volume 07, Issue - 1,
June 2019.

 Dr. Shivani Vashist was invited as a Expert
member of Panel for Group Discussion for MBA
(Business Economics) Admissions, 2019, held at the
Department of Business Economics, University of
Delhi South Campus in April 2019.
 Ishrat Fatma and Dr. Shivani Vashist published a
research paper titled “Cultural Clash And East West
Encounter In Anita Desai's Bye Bye Blackbird.”
European Academic Research. Vol VII, Issue I, April
2019,Impact Factor 3.4546.DRJI-5.9,ISSN 22864822, PP 93-100.
 Dr. Sujata published a research paper titled "The
Contemplation of Barbarism on Untouchables:
Reevaluation of Anand's debut Novel Untouchable" in
International Journal of English Language, Literature
and Humanities (IJELLH), Vol.-7, Issue-4, ISSN No2321-7065 (April, 2019)
 Dr. Swati Chauhan published her paper titled
“Tendency of Escapism in the Poetry of Keats,
Wordsworth, Shelley and Coleridge: A Critical Study”
in the Journal of Humanities and Social Science
(IOSR-JHSS), Volume 24, Issue 5, Ser. 1 (May 2019).
 Dr. Swati Chauhan published her paper titled
“Journey of the women of Indian Diaspora: A Study
of Anita Desai's Novels” in the National Research
Journal of English (RJOE), Vol-4, Issue-2 (April
2019).
 Dr. Jayashree published a chapter titled
“Representation of Dr. Ambedkar's perception on
Feminist Issues in Vikram Seth's fiction” published in
the Anthology “Dr. B.R. Ambedkar: On Women's
Rights and Gender Equality”, University of Delhi:
Shanti Swaroop Publishers (April, 2019).
 Dr. Jyoti Sharma authored “Poetic Retelling of
Fairy Tales in Anne Sexton's Transformations” ,
published in Literary Endeavour, April 2019.
 Ms. Tripti Tyagi published a chapter titled “The
Feminist Thinkers on the Financial Freedom of
Women: A Comparative Reading of Dr. Ambedkar
and Virginia Woolf” published in the Anthology “Dr.
B.R. Ambedkar: On Women's Rights and Gender
Equality”, University of Delhi: Shanti Swaroop
Publishers (April, 2019)
 Ms.Tripti Tyagi published 4 Mono-Acts: VaidyanaDusri Zindagi: A Mono- act, Shynii - An Icecream: A
Mono-act, Major Chitresh Amar Rahe: A Mono - act,
Police and “WE”: A Mono- Act in International
Journal Online of Humanities. Vol 5: No 2 April,
2019.
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Placements Even Before Results of Final Year (BAJMC)(Batch 2016-19) Are Out!
Twenty three students out of sixty seven of Semester VI, whose results are still awaited, have already got
placements in leading companies as trainee journalists, customer service executives, video editors , digital marketing
executives and PR executives etc. These students have done proud to Manav Rachna as they have been able to convert
their internships into placements through hard work and dedication. Companies such as India News, Delhi
Press, British Telecom, Policy Bazaar.com, True Cabs, Amazon, ICICI Bank and many others have absorbed them for
employment. The process is still continuing and we are sure that by the time students get their degrees, all will be
placed in good companies.

Kishen Chauhan
Samata Campaign &
Advisors

Himanshu Rathore
Policy Bazaar.com

Saloni Seth
Amazon
Ishika Bhardwaj
Glance Events

Anjali Chauhan
British Telecom

Rohit Yadav
Algasem EduTech

Banshikha Paul
Delhi Press

Placements Even Before Results ( BA (Hons.) & MA - English)- (Batch 2016-19) Are Out!
Many students of B.A. (Hons.) & M.A. English are placed in reputed organizations even before their results are
formally declared. Alaknanda has bagged a job as a PRT Teacher in DPS Mathura Road. Neha Raghav has taken up the
job of an HR in Liven HR Solutions, Faridabad, Shivangi Aggarwal has become a school teacher, Shivani Arora has
joined DAV as a TGT Teacher, and Muskan Gupta has become a Content Writer in Franchise India Holding Limited.
These students have successfully held high the Manav Rachna’s and their department name and we are sure that the
others in their batch shall also follow their path.

Muskan Gupta
Franchise India

Shivani Arora
DAV School
Alaknanda
Delhi Public School

Neha Raghav
Liven HR Solutions
Shivangi Aggarwal
School Teacher
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A decade of Community, Information &Entertainment

Radio Manav Rachna 107.8 FM

turns 10
on

10th July, 2019

R

adio Manav Rachna

RMR one of the preferred Radio station to listen.

107.8 FM is the first

Radio Manav Rachna strikes a unique chord with the

and only

youth as we understand their aspirations, dilemmas,

24X7

Community Radio Station of

challenges; hence our programming is very youth

Faridabad,

centric.

powered by

Manav Rachna Vidyanatariksha with the tag line -“Feel

Health awareness is one of our prime

good Feel live”, and all our programs try to

focus areas. Doctors, gynecologists and

refresh, entertain, educate and aware our

various experts are invited from the

listeners. RMR 107.8 FM is dedicated to

nearby areas to answer the queries raised

community service and we try to be the

from time to time. A lot of our emphasis

voice of the community that we serve with

is on social issues like sanitation, women

thoughtful and insightful programming.

empowerment, drug addiction, antismoking, water conservation, sanitation,

RMR completes its 10 glorious years on
10 July 2019 and journey has been

blood donation-these topics are generally
the fabric of our programs.

wonderful for the entire team. Starting
with 4 hours of broadcast to 24 X 7 Radio Station RMR

By the end of the day Radio has to be a happy place and

has been constant on one thing and that is the quality

we have a beautiful mix of music. Our playlist is an

of programs. The choice of music in each program is

interesting blend of various genres of songs. We have an

also very selective to match the mood and this makes

amazing song bank and our “music on demand” is the
talk of the town.
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Being the first & only Radio Station in Faridabad we try to engage with our community on daily basis, creating an
emotional and imaginative bond with our listeners
Stepping into its decade year Radio Manav Rachna 107.8 FM, has made a prominent place into the hearts of its
listeners with choicest content rich programs, awareness, and music & entertainment. Living up to its tag line “Feel
Good Feel Live” RMR believes in bringing a positive change into the lives of its listeners .
Various community benefit programs and projects have been taken up to spread awareness, or to bring an issue into
the notice of the authority, or address community at large. Similarly many such concerns have been taken up daily in
the Radio Programs. Working on a format of Infotainment different programs on career counseling, education, health,
Legal advice, spirituality, sports, relationships etc have been broadcast.
With a state of the art, energy enthusing colorful interiors and studios, RMR has spread its wings on the digital
platform also by its YouTube channel MR INFOLINE. This will further provide an added advantage to reach to
one and all on the web with its interesting & engaging content.
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IN THE

NEWS
Cannes Lions 2019: Indian agencies bring home a total of 18 Lions
Cannes Lions 2019 has come to a close and Indian agencies are bringing home a total of 18 Lions. The winning
agencies include FCB Ulka (1 Gold Lion, 1 Bronze Lion) ,DentsuWebchutney (1 Silver Lion, 5 Bronze Lions),
Mindshare (1 Silver Lion, 1 Bronze Lion), Leo Burnett (1 Silver Lion), Grey India (1 Silver Lion), Lowe Lintas, Mumbai
/ MullenLowe Singapore/ MullenLowe SSP3, Bogota (combined - 1 Silver Lion), TBWAIndia (2 Bronze Lions),
Wunderman Thompson, Mumbai/ J. Walter Thompson India, Mumbai/ J. Walter Thompson, Amsterdam (combined
- 1 Bronze Lion), DDB Mudra (1 Bronze Lion.)

ICC World Cup: Star Network records 315mn viewership in 2 weeks
The network has recorded 182.7 million average impressions in the same span
Star Network has recorded a viewership of 315 million in the first 2 weeks of the ICC Cricket World Cup from across
the country.
Television viewership delivered a phenomenal 182.7 million average impressions in the first two weeks. The
tournament has so far seen performances like ShikharDhawan's knock of 117 against Australia, Shakib Al Hasan's 121
against England, Aaron Finch's 153 against Sri Lanka and James Neesham's maiden ODI fifer against Afghanistan.
India and New Zealand's 100%-win percentage and Australia's steady yet cautious rise to the top 4 are a testament to
the #CricketKaCrown battle getting intense as the tournament progresses.

Hotstar recorded 100 million active viewers during India-Pak match
This was the highest-ever single day reach for the platform, with 66% of 100 million users coming in
from towns beyond the Metros
Hotstar, one of India's largest streaming platforms, saw a record of 100 million active users during the India vs.
Pakistan match (June16), making this the highest-ever single day reach for the platform.
Sixty six percent of the 100 million users came in from towns beyond the big metro cities. The streaming giant also
registered record-breaking concurrency of 15.6 million, the highest ever for an ODI match.

OPPO Digital strikes Rs 1079 crore deal as India national cricket team sponsor
OPPO, the mobile manufacturing brand, was named as the new sponsor of the Indian cricket team. The BCCI has
signed a five-year contract with OPPO which is running from 2017

Ajay Devgn is investing in small-town India’s cinema-going experience
After acting, direction and production, Bollywood star Ajay Devgn is cradling a new venture in the film world:
exhibition.
Backed by Rs600 crore investment led by Devgn, NY Cinemas—named after his daughter Nysa and son Yug—aims to
set up 250 screens across India in the next five years.
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OUR RECRUITERS

and
many
more...
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Captured by Students

Manav Rachna International Institute of Research & Studies
Faculty of Media Studies and Humanities, F-Block
Sector - 43, Aravali Hills, Surajkund Road, Faridabad - 121001
www.manavrachna.edu.in

