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Part A: All questions are compulsory. Each question carries 2 Marks each. 

Part B: Attempt 2 Questions from each Unit. 

Question 2 and 3 carries 5 marks each; 

Question 4 and 5 carries 15 marks each 

 

PART- A 

Q1. Each Question carries 2 marks 

a)  Distinguish between Type I and Type II error. 

b)  Explain the difference between a technical report and management report. 

c)  Why is cluster sampling a probability sampling method? 

d) Give 2 examples of Non-probability sampling methods. 

e)  Differentiate between Basic and Applied Research. 

f)  Differentiate between Participant and Non-participant observation. 

g)  How is a Questionnaire different from a Schedule? 

h)  What does the editing of data involve? 

i)  What is the difference between a causal and correlational study? 

j)  In what way do laboratory experiments differ from field experiments? 

 

PART- B 

QUESTION 2: Attempt any 2 questions. Each question carries 5 marks. 

 

a. Explain the term longitudinal study with a suitable example. 

b. Distinguish between the term Hypothesis and Proposition. 

c. Explain the difference between an Exploratory Study and Ex-post facto research. 

QUESTION 3: Attempt any 2 questions. Each question carries 5 marks. 

 

a. Under what conditions would you recommend using a disproportionate Stratified probability sampling. 

b. Distinguish between Sampling Frame and Population. 

c. A magazine article suggests that “Consumers aged 35-44 will soon be Nation’s biggest spenders”, so 

advertisers must learn to appeal to the age group. If this suggestion appeals to an apparel manufacturer, 

what should be the sampling design to assess the tastes of the group? 
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PART-C 

 

Attempt any 2 questions. Each question carries 15 marks. 
 

Q4 Design a questionnaire that you can use to assess the quality of on-campus food facilities. You are 

testing the hypothesis: - “There is a positive relationship between the service quality of on-campus food 

facilities and customer loyalty.” 

Q5 Develop an ordinal scale to determine consumer preference for different brands of health drinks vs. cold 

drinks. 

Q6 Explain the difference between behavioural and non-behavioural observation. Highlight a situation 

where observation is the most suitable method of data collection.  

 Attempt any 2 questions. Each question carries 15 marks. 
 

Q7 A researcher plans to ask employers if they want a drastic change in their company’s retirement 

program. Formulate a null and alternative hypothesis for the above. Explain the difference between null 

and alternative hypothesis. 

Q8 What kind of Research Report will you like to suggest for the following:  

 A president of a company asks you to study a company’s pension plan and make comparison 

with pension plans of other firms in the industry. 

 You are writing a marketing experiment, which you have recently completed for submission to 

the Journal of Marketing Research. 

Q9 ‘There is an advantage in stating the hypothesis both in null and in alternative form, it adds clarity to our 

thinking of what we are testing’. Explain. 

 

 

 

 

 
 
 
 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 


